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Visitor management in the Hortobágy National Park

case study from Hungary

Gábor Szilágyi

Hortobágy National Park Directorate

www.hnp.hu

Hortobágy, the wet steppe of Europe
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Hortobágy National Park fact sheet

Hortobágy NP established in 1973 - 52 000 ha

HNP area in 2012 - 80 000 ha

World Heritage site since 1999 – 75 000 ha

Biosphere reserve since 1979 – 52 000 ha

Ramsar site since 1976 – 30 000 ha

Natura 2000 since 2004 – 121 000 ha SPA,105 000 ha SAC

Coverage (ha)
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Visitation characteristics

 300 thousand visitors per year

 short tourism season (May-August)

 wrong distribution in time (peak in August)

 dominance of 1-day visitors at the touristical
hotspot (Hortobágy village)

 traditional (puszta) programmes are still popular

 Hortobágy is far (200 km) from Budapest

 problems with travelling to, and transport within
the park

 shortage of quality accomodation

 unfavourable conditions (hot, cold, windy, muddy)
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 entrance fee system introduced in 1997

 „A” zone – no entry

 „B” zone – nature trails or guided tours
 agreements with tourist operators

 2-3 guides from the park staff

 training programme for guides

 „C” zone – free, unlimited access

 „D” zone – (planned buffer zone, Branding!) 

 controlled by the Ranger Service of the Park

Zoning based visitor management

Visitor Center (opened in 2007)
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It is much more than a Visitor Centre

Narrow-gauge railway at the fishponds
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Field School

Hortobágy Wildlife Park
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The way forward

 Hortobágy Brand – a proactive approach in
cooperation with other regional stakeholders

 Its main aim is to prolong the tourism season
and increase the number of days spent in the
region

 Debrecen Aiport (40 km from Hortobágy)

 thermal bathes and other destinations around
the national park in villages and small towns

 a number of events from April, including the
Crane Feast in October are organized already

 professional marketing needed to serve the
ultimate aim: raising public awareness

Marketing tools
website, facebook, mobile apps
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Unusual marketing tools
parnership with the rock band 30y

Gábor Szilágyi

Hortobágy National Park Directorate

www.hnp.hu

Thank you for your attention!


